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Conclusions
Inspired by the campaign, many older people were able to go out more. 
The campaign showed that in wintertime older people are easily left 
indoors. 

The Innovillage award stated in its criteria that the campaign promot-
ed health and well-being, it was independent of organizations, and it 
was a tested form of action that promoted the safe outdoor activities 
of older people who needed assistance. It complemented public ser-
vices by offering peer support and activating people 

The campaign is active for the third time in 9 Sep – 12 Dec 2013. It en-
courages older people to use exercise facilities and implement guided 
outdoor activities.

www.vievanhusulos.fi

“It was a lovely sunny autumn afternoon. We walked and admired nature. 
Even if the walk was rather short because of poor strength, we both were 
happy when we returned.” - Hillevi

Ministry of Social Affairs and Health               Ministry of Education and Culture

Especially wintertime activities impose challenges for many older adults.
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Regular outdoor exercise helps older people to maintain the 
mobility needed for independent living. Outdoor  exercise  
promotes well-being and inclusion and it is the most important 
hobby of the elderly. 

Background and aim
More than a half of 75+ women and more than a third of men have 
problems in walking 500 meters. Bad maintenance, fear of falls and 
lack of walking companions can often prevent outdoor mobility. The 
challenge campaign aims to promote the regular outdoor mobility of 
older people with decreased mobility in safe company, also in winter 
conditions.

In this campaign of the Strength in Old Age programme, private citi-
zens and communities are challenged to participate
•	 to	go	out	with	older	people	for	a	walk
•	 to	record	the	events	on	the	website	www.vievanhusulos.fi
•	 to	share	their	experiences	in	stories
•	 to	challenge	others,	associations,	workplaces	or	friends,	to	

join the campaign

Recorded outdoor events can be seen on the website in real time. 
The challenge can also be done in Facebook. The most active out-
door people will be rewarded every month. So far, the campaign 
has been organized two times.

Results
Summertime campaign for three months in 19 Apr – 6 Oct 2011
•	 the	campaign	was	active	in	more	than	70	municipalities
•	 23.286	recorded	outdoor	events	(about	3.880/month)	
•	 1.000	written	stories	of	outdoor	events
•	 1.030	persons	liked	the	website	in	Facebook

According	to	feedback,	89	%	of	the	respondents	(N=	158)	reported	
that the campaign inspired to go out more with the elderly.

Winter campaign for three months in 4 Oct 2012 - 6 Jan 2013
•	 active	in	more	than	70	municipalities
•	 5.710	recorded	outdoor	events	(about	1.900/month)
•	 525	written	stories	of	outdoor	events
•	 566	persons	liked	the	website	in	Facebook

The campaign was well received in local and regional media and in 
the	radio	(63	hits).	The	most	frequent	outdoor	activities	occurred	in	
service	houses,	social	and	health	care	institutions,	NGOs,	congrega-
tions and among students. Many private citizens were also active in 
going out with their family members. The campaign received the 
Innovillage award for the best innovation in 2012.


